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1. Preface

1-1 Purpose and scope of the Web Creation Guidelines



1-1 Purpose and Scope of the Web Creation Guidelines

I Purpose of the Web Creation Guidelines

The Web Creation Guidelines (hereafter referred to as the "Web Guidelines") were developed under unified
design standards for the purpose of enhancing Kyocera’s brand value through the use of the Kyocera Group
websites. For this reason, be sure to adhere to the following items:

1 Design and operate websites that comply with universal design standards.

(1)

(2) Design and operate websites that comply with accessibility standards.

(3) Design and operate websites that take usability into consideration.

(4) Design and operate websites that allow users to view the website in the separately-defined users'

browsing environments.
(5) Forall applicable websites, use a unified page design to improve the overall quality of the

website.

I Scope of the Web Creation Guidelines: Applicable websites

The Web Guidelines apply to websites that display the Kyocera brand and are operated by the Kyocera

Group for use by a large number of unspecified users.

I The scope of the Web Creation Guidelines: Target audience

Persons who are involved in the planning, creation, or operation of Kyocera Group websites must
understand and adhere to the Web Guidelines. Such persons include the following:
(1)  Web administrators for each division or affiliated company (such as individuals in charge of
marketing, strategy, and operations)
(2) Individuals who are in charge of Kyocera Group contents and who are involved in areas such as
website planning, website creation, and application development
(3) Contractors (such as advertising agencies, production companies, and printing companies) to

which the creation of Kyocera Group websites is outsourced



2. Prerequisites

2-1 Precautions
2-2  Recommended verification environment when creating websites
2-3 Considerations for universal design, accessibility, and usability

2-4  Prerequisites when creating web pages



2-1 Precautions

I Adherence to the standards and technical specifications related to web contents

Because the display and operation of a website depends on the environment (such as the OS of the
computer or the browser type and version) of the user viewing the website, adhere to the broadly and
generally defined standards and technical specifications is required. In particular, for technologies that are
examined by W3C (such as HTML and CSS), it is necessary to follow the formal recommendations set by
W3C.

- W3C (World Wide Web Consortium): https://www.w3.org/

I Adherence to the Kyocera Group Brand Management Guidelines

Regarding the use of the Kyocera brand symbol and brand statement, you must comply with the rules stated
separately in the Kyocera Group Brand Management Guidelines (hereafter referred to as the "Brand
Management Guidelines").

- Brand Manage Guidelines: https://www.kyocera.co.jp/premium/bmag/

I Thorough language check by a native speaker

To improve the quality of translations, pages that are written by non-native speakers must be checked by a

native speaker of that language.

Thorough implementation of official checks for information that is displayed
publically

When creating a new page or new site, before the page or site is made public, it must be submitted internally
for an official check for public dissemination and obtain approval from a legal and brand management

standpoint.


https://www.w3.org/
https://www.kyocera.co.jp/premium/bmg/

I Thorough implementation of web analytics tags

After a website has been made public, continued improvement of its operability is important. To this end, a
web analytics tag must be implemented for every page created. At the Kyocera headquarters, we perform
web analytics using Google Analytics and provide support for the implementation and operation of web
analytics tags for each division and affiliated company. If you need support for web analytics, please consult

with the Web Management Team.

I Privacy policy

Each Kyocera Group company must disclose on its website its own privacy policy (personal information
protection policy) in accordance with the requirements of the personal information protection laws and
regulations of each country and must comply with its contents.

Example: Kyocera Corporation Privacy Policy: https://www.kyocera.co.jp/privacy/

I Copyright statement

A copyright statement must be included in the footer of every web page. The copyright statement for each
page is the copyright symbol (©) followed by the company name: "© KYOCERA Corporation".
Note: Be sure to insert a single-byte space between "©" symbol and the company name.

Examples of copyright statements:

© KYOCERA Corporation

I Trademarks

Clearly state the use of trademarks in the Terms of Use. Do not include a separate description about
trademarks in the body of each individual website. For details, please contact the web administrator for each
site in the applicable country. Furthermore, individuals responsible for web content must follow procedures
and make sure that the website only displays content that has passed the official internal checks required to
display the information publicly.

Note: The use or display of legal documents or trademarks without first obtaining approval from the Kyocera
Legal Department Kyocera or of the Kyocera Group is prohibited.

- The Kyocera Terms of Use can be found at the following URL.: https://global.kyocera.com/legal/index.html



https://global.kyocera.com/legal/index.html

I Servers and networks

Each Kyocera Group company must assume responsibility for implementing and maintaining security
measures for servers and networks. Note that you must adhere to the Kyocera Group Open WEB
Environment Operation Guideline, which is a unified set of rules for the Kyocera Group.

- Kyocera Group Open WEB Environment Operation Guideline:

https://www.kyocera.co.jp/premium/webportal/en/

I Use of Social Media

Before opening a new account or channel on a social networking service (SNS), such as Facebook,

LinkedIn, Twitter, or YouTube, contact the SNS Promotion Team of the Digital Media Section in the Corporate

Communications Division.
- Kyocera Group Social Media Guideline (Kyocera Group use only):
https://kyoceragp.sharepoint.com/sites/CorporateCommunications/Shared%20Documents/Forms/Alllte

ms.aspx?csf=1&web=1&e=4FgsOP&CID=bd9775f8%2D36e3%2D4a50%2D8e30%2D4a3b5532d491&

FolderCTID=0x012000C09448BBA851B04881053F384E48C490&id=%2F sites%2F CorporateCommuni
cations%2FShared%20Documents%2F % E5%85%AC%E9%96%8BWEB%E3%83%BBSNS%E9%96%

A2%E9%80%A3
- Digital Media Section SNS Promotion Team: kc.sns@gp.kyocera.jp

In addition, when posting a social media service’s logo, check and comply with the brand logo guidelines for

each service.


https://www.kyocera.co.jp/premium/webportal/en/
https://kyoceragp.sharepoint.com/sites/CorporateCommunications/Shared%20Documents/Forms/AllItems.aspx?csf=1&web=1&e=4FqsOP&CID=bd9775f8%2D36e3%2D4a50%2D8e30%2D4a3b5532d491&FolderCTID=0x012000C09448BBA851B04881053F384E48C490&id=%2Fsites%2FCorporateCommunications%2FShared%20Documents%2F%E5%85%AC%E9%96%8BWEB%E3%83%BBSNS%E9%96%A2%E9%80%A3
https://kyoceragp.sharepoint.com/sites/CorporateCommunications/Shared%20Documents/Forms/AllItems.aspx?csf=1&web=1&e=4FqsOP&CID=bd9775f8%2D36e3%2D4a50%2D8e30%2D4a3b5532d491&FolderCTID=0x012000C09448BBA851B04881053F384E48C490&id=%2Fsites%2FCorporateCommunications%2FShared%20Documents%2F%E5%85%AC%E9%96%8BWEB%E3%83%BBSNS%E9%96%A2%E9%80%A3
https://kyoceragp.sharepoint.com/sites/CorporateCommunications/Shared%20Documents/Forms/AllItems.aspx?csf=1&web=1&e=4FqsOP&CID=bd9775f8%2D36e3%2D4a50%2D8e30%2D4a3b5532d491&FolderCTID=0x012000C09448BBA851B04881053F384E48C490&id=%2Fsites%2FCorporateCommunications%2FShared%20Documents%2F%E5%85%AC%E9%96%8BWEB%E3%83%BBSNS%E9%96%A2%E9%80%A3
https://kyoceragp.sharepoint.com/sites/CorporateCommunications/Shared%20Documents/Forms/AllItems.aspx?csf=1&web=1&e=4FqsOP&CID=bd9775f8%2D36e3%2D4a50%2D8e30%2D4a3b5532d491&FolderCTID=0x012000C09448BBA851B04881053F384E48C490&id=%2Fsites%2FCorporateCommunications%2FShared%20Documents%2F%E5%85%AC%E9%96%8BWEB%E3%83%BBSNS%E9%96%A2%E9%80%A3
https://kyoceragp.sharepoint.com/sites/CorporateCommunications/Shared%20Documents/Forms/AllItems.aspx?csf=1&web=1&e=4FqsOP&CID=bd9775f8%2D36e3%2D4a50%2D8e30%2D4a3b5532d491&FolderCTID=0x012000C09448BBA851B04881053F384E48C490&id=%2Fsites%2FCorporateCommunications%2FShared%20Documents%2F%E5%85%AC%E9%96%8BWEB%E3%83%BBSNS%E9%96%A2%E9%80%A3

When simultaneously creating a website and developing a smartphone
application or smart device application

When releasing smartphone and/or smart device applications via the App Store or Google Play, only one
company account can be approved for each company. For this reason, individual affiliated companies must
open and manage an account by themselves.

In the case of Kyocera, the management structure for the account for the Kyocera Corporation is as shown in
the following figure. As such, when developing an application, you must contact each department in

advance.

Contact information when developing a smartphone application

Android Corporate Communication Equipment Group
® Setting a signature for application files
® Registering an application in Google Play

iOS For corporate customers Management Information Systems Division

® Processing to continue the contract in the iOS Developer Program (the
burden is apportioned proportionally)

® Registering a user in the iOS Developer Program and approval processing
when the regulations are updated

For general customers Web Management Team

® Processing to continue the contract with the iOS Developer Program

® Registering a user in the iOS Developer Program and approval processing
when the regulations are updated

® Registering a user in iTunes Connect

® Registering an application in App Store (negotiable)

I Video posts

We recommend the use of YouTube when posting a video file on a website. Note, however, that this only
applies if there are no problems related to the video, such as copyright issues or issues concerning the

public nature of the video.

Precautions when embedding YouTube videos

When embedding YouTube videos on a website, please be sure to observe the following points:

(1) Protecting user privacy and preventing unnecessary cookie usage
Always enable Privacy-Enhanced Mode when embedding YouTube videos.

Reference: https://support.google.com/youtube/answer/171780?hl=en#zippy=%2Cturn-on-privacy-

enhanced-mode

(2) Preventing display of irrelevant videos

To prevent unrelated videos from appearing after playback, add ?rel=0 to the end of the embed URL.
Example URL.:

10



https://support.google.com/youtube/answer/171780?hl=en#zippy=%2Cturn-on-privacy-enhanced-mode
https://support.google.com/youtube/answer/171780?hl=en#zippy=%2Cturn-on-privacy-enhanced-mode

https://www.youtube-nocookie.com/embed/XXXXXX?rel=0

Example embed script:

<iframe width="560" height="315" src=https://www.youtube-
nocookie.com/embed /XXXXXX?rel=0 title="YouTube video player" frameborder="0"
allow="accelerometer; autoplay; clipboard-write; encrypted-media; gyroscope; picture-in-

picture" allowfullscreen></iframe>

*Due to YouTube’s specifications, unrelated videos may still appear after playback even if you use ?rel=0.
In such cases, it is recommended to enable loop playback to prevent unrelated suggestions.

Reference: How to Loop an Embedded YouTube Video https://kinsta.com/blog/embed-youtube-video-

wordpress/
For inquiries about the use of YouTube, contact the Digital Media Section SNS Promotion Team at the
Corporate Communications Division. To use video files other than YouTube, consult the Web Management

Team in the Corporate Communications Division.

11



https://kinsta.com/blog/embed-youtube-video-wordpress/
https://kinsta.com/blog/embed-youtube-video-wordpress/

I Copyright of production materials

Materials such as photographs, illustrations, and music used during production should be used after
confirming that there are no copyright issues. As a rule, the use of production material from free material
sites is prohibited. For external use of Al-generated images, please consult separately with the legal

department of each respective company.

I Precautions regarding the public disclosure of external information in China

Regarding the disclosure of external information in China, confirm the following alerts in advance in order to
deal with the risks specific to China.
October 15, 2025 “Reiteration of Precautions Regarding Public Disclosure of Information in China”

https://www.kyocera.co.jp/premium/webportal/en/information/2025/10/2025-10-15.html

12


https://www.kyocera.co.jp/premium/webportal/en/information/2025/10/2025-10-15.html

2-2 Recommended verification environment when creating
websites

I Supported OSs

Supported OSs are defined as follows:

1 Windows: Microsoft Windows 10 or a later version

(1)

(2) Mac: The latest version at the time the website is created

(3) iOS: The latest version at the time the website is created

(4) Android: The latest version at the time the website is created

I Supported browsers

Supported browsers are defined as follows:
(1)  Windows: Edge, or Chrome or Firefox version that is up to date at the time the website is created
(2) Mac: Safari, Chrome, or Firefox version that is up to date at the time the website is created
(3) iOS: Safari version that is up to date at the time the website is created
(4)

4 Android: Chrome version that is up to date at the time the website is created

I Breakpoints

Breakpoints are defined as follows to provide an optimal layout for each screen resolution:
(1)  PC: Width of 1,024px or more
*Set additional breakpoints as needed to accommodate wider screen widths.
*The standard template includes a breakpoint at 1,280px
(2) Tablet: Width from 768px to 1,023px
(3)  Smartphone: Width from 360px to 767px

Determine the recommended environment based on the top-ranking access results by identifying users'

viewing resolutions extracted through data analysis using access log analysis software. If the analysis results

are unclear, consult with the Web Promotion Office.

13



2-3 Considerations for universal design, accessibility, and
usability

I Considerations for universal design

In order to develop Kyocera Group websites into those that " can be used fairly by any person and can be
operated intuitively (for example, the user can anticipate what type of response will be generated by clicking
a button)" and those " whose contents can be easily understood regardless of the user's browsing
environment and from which a variety of information can be obtained", you must adhere to the "7 Principles
of Universal Design" as follows:
(1) Equitable Use: The design can be profitably and fairly used by all.
(2) Flexibility in Use: The design has the flexibility to accommodate various abilities and preferences,
and can be used profitably by all.
(3) Simple and Intuitive Use: The design can be used intuitively, regardless of the user's knowledge,
experience, or other factors.
(4) Perceptible Information: The design allows users to quickly obtain necessary information,
regardless of ambient conditions or the user's sensory abilities.
(5) Tolerance for Error: The design that minimizes hazards or risks resulting from accidental
operations.
(6) Low Physical Effort: The design can be used comfortably, efficiently, and with few physical
discomforts.

(7) Use of Size and Space: The design ensures the appropriate size and space for ease-of use.

I Considerations for accessibility

Website accessibility means "making web content available to more users in more situations and
circumstances from more usage environments". Kyocera Group websites must be designed with the
following items in mind.

Perceptibility

(1) Images

The alt attribute is mandatory for img tags. If it is redundant due to decoration, image evocation, or
overlapping with the preceding or following text, it should be specified empty, as in alt="". In addition, the
information obtained from the image is specified in the alternative text in just proportion. Do not over-

specify for SEO purposes.
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(2) Color scheme and contrast

Information expressed by color should be conveyed in more than one way, for example by adding text.
The contrast ratio between the background and the text is guaranteed to be at least 4.5:1. Large text
should be at least 3:1. Large text is equivalent to approximately 24px or 18.6px bold in English and
29.3px or 24px bold in Japanese. There is Contrast Checker as a method to measure the contrast ratio
in English (PASS the AA).

- Contrast Checker: https://webaim.org/resources/contrastchecker/

(3) HTML

Describe tags and attributes according to the specifications so that browsers and search engines can
understand the content properly.
(4) Shape and position
Since screen reader users cannot perceive shapes, colors, positions, etc., add one or more additional
piece of information should be included so that even if they do not understand the context, they can
understand the content by only those elements as much as possible.
Also, be careful when specifying a position, such as "on the right" or "above" because the layout may be
changed due to CSS.
(5) Multimedia
For videos that are the main content of the page, add subititles to the videos and prepare text separately
from the videos. Also provide functions such as pause and volume control.
(6) Creating tables
Use appropriate tags and attributes. Add meaning to complicated tables with the scope attribute. Also,
use the simplest tables possible, such as by separating complicated tables.
(7) Size
Elements relating to the main, non-replaceable operations of the page should be considered to be at
least 44x44px in size.

Operability
(8) All functionality
Do not hide the focus indicator and provide the functions that can be operated using the mouse or
keyboard equally.
Example: Provide a function to close expanded elements with the Esc key.
In addition, the main navigation and content should allow users to get information even when JavaScript
is not available.

Example: Use <noscript> tags to accommodate users who have disabled JavaScript.

15
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(9) Entry forms

Implement by appropriately specifying labels and attribute values for input items.

(10) Flashing, flickering, or blinking content

Avoid creating content that flashes, flickers, or blinks. Do not use any content that flashes more than
three times per second.

(11) Navigation

Make it possible to judge the content of the link destination with only the text set in the link, without
including it in the context. "Click" and "click here" are inappropriate.

(12) Page titles

The web page must have a title that describes its subject or purpose.

(13) Focus order

Ensure that the order in which content is displayed and focused on is the same. Alternatively, do not

affect the content or operability of the content.

Understandability

(14) Page language

Specify the language code that is the basis of the page in the lang attribute value of the html tag.

(15) Predictable

When the state of the element changes due to the user's operation, make it change not by the focus but
by the operation related to a decision such as click or Enter. If the change is automatic, the user should
be notified. Do not confuse the user by changing the state without notifying them.

(16) Incorrect operations

If a user makes a mistake, care should be taken to ensure that the user can return to the original state.
In addition, the reason for the error and how to correct it should be provided near the element where the

error occurred.

I Considerations for usability

Usability is the extent to which a "product" can be used by specified users to achieve specified goals with

effectiveness, efficiency, and satisfaction, in a specified context of use. Because the usability of a website

depends on the intention and perception of the website user, when designing a Kyocera Group website, the

following points must be taken into consideration:

16

(1) Design and layout

- Adhere to a unified design. For example, on all web pages, place the position of the company name
and brand symbol in the upper left corner.

- Make sure the design of web pages is consistent throughout the entire site.

- Use graphics and images that are related to the site content.

- As ageneral rule, do not use frames.



(2) Navigation menus

Use simple and clear titles that can be instantly understood.

Use consistent navigation menus that users can easily learn and remember.

(3) Font

As much as possible, do not fix the font size so that it cannot be changed.

Maximize the contrast between the text color and the background color.

(4) Documents and content

Make content that users can easily skim through, for example, by using headings and itemized lists.

Highlight or emphasize important words and phrases to make them easy to identify.

(5) Headings and titles

Use simple but meaningful headings that summarize the contents.

(6) Links

Do not underline text other than text used as a link. Do not use the color used for link text for other
text.

If you use an image as a link or as part of a link, design the image so that users can easily
recognize the image to be a button.

Describe the link destination clearly and succinctly.

If multiple links are lined up together, separate each link by using square brackets ([ ]) or a vertical
bar (|), or ensure that there is enough space between links.

If you use a link for placing a file, write the type of the target file (using text or an icon) and the size

with the link text.

(7) Pop-up windows

In general, do not use pop-up windows.

(8) Garbled/corrupted text

Use UTF-8 for character encoding, not Shift-JIS or EUC, unless there is a specific reason not to.
Do not use special characters (external characters and symbols) that may cause garbled or

corrupted text in UTF-8.

17



2-4 Prerequisites when creating web pages

Specifying character encoding

Newly created websites are to be created using UTF-8 character encoding.

HTML and CSS

Technologies that are examined by W3C (such as HTML and CSS) must be used in accordance with the

formal recommendations set by W3C. Note that the detailed explanation for each technological specification

is omitted in the Web Guidelines, but keep the following points in mind:

(1) DOCTYPE declarations
In the first line of an HTML document, always specify the DOCTYPE.
- HTML5
<IDOCTYPE html>
(2) Css
For CSS, use CSS3.
If you use a module before it has received the W3C recommendation, carefully examine and perform
verification of the module.

- MDN web docs | CSS3: https://developer.mozilla.org/ja/docs/Web/CSS

I Using JavaScript

When using JavaScript, make sure that the following conditions have been met:

18

(1) Use external files

Unless there is a specific reason to do otherwise, JavaScript should not be written directly in HTML but
managed as an external file.

(2) Vulnerability

Use the latest version or stable version of the library at the time of implementation to prevent
vulnerabilities. If a vulnerability is discovered, take appropriate measures.

(3) Copyright

Observe the copyright notation specified by the library.


https://developer.mozilla.org/ja/docs/Web/CSS

I The lang attribute

When coding an HTML page, you must specify the standard language (lang attribute).

For example: <html lang="ja">

Example lang attribute specifications:

Japanese ja, ja-jp English en, en-uk (United Kingdom), en-us (United States)
Italian it Spanish es
German de French fr

Chinese cn

19



I Specifying paths within the same website

When specifying a path within the same website, we recommend that you use the root path or the relative

path.

For example: Company Introduction | Company Profile
(https://iwww.kyocera.co.jp/company/summary/company_profile.html)

To specify the image shown on the right by using the root path:

<img src="/company/summary/images/company_profile/

KYOCERE

company-summary-company_profile-mv.jpg">

Alternatively, to specify the same image by using the relative path:

<img src=“images/company_profile/

company-summary-company_profile-mv.jpg >

The root path specifies the route from the root

—ea—=atpote paths: “hitp:/iwww. xxx_co jp/”
directory, starting from the slash (/) after the : 2 o

. Root paths: “/”
domain name. There are two types of paths:

absolute paths that specify the route starting from 02. Root paths: “/01.html”
the top of the website (the domain) and relative

paths that specify the route starting from the

directory of the current page. ﬂ 03.

For each link, decide whether to use the root path,

03. Absolute paths: “http://www. xxx_co_jp/img/01.gif”

the relative path, or the absolute path so that there . )
Root paths: “/img/01 _gif”

are no broken links of images or pages.

When using CMS tools (such as MovableType) to create a page, make sure that you do not migrate data to
the staging environment or to the production environment, while the IP address of the development

environment is still entered, for example, in the template file.

I Considerations for SEO

SEOQ is an abbreviation for search engine optimization.

Many internet users use search engines to find the website they want to visit. For this reason, when creating
websites, it is crucial to use a design that allows search engines to list pages managed by your department.
To that end, you must not only create content from the perspective of the user, but you must also take care
not to use any dishonest techniques that aim to deceive search engines.

Regarding efforts that must be made for SEO and precautions related to SEO, adhere to the following items:
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Basics of SEO

(1) Specify appropriate page titles

Because page titles communicate the topic of the web page to both site visitors and search engines, be

sure to specify an appropriate page title. To specify the page title, use the title tag.

For example: <title>Product Information | Solar Power Generators for Home Use (Solar Power
Generating Systems) | KYOCERAK</title>

(2) Specify meta tags (descriptions)

The meta tag (description) gives Google and other search engines a general description of the web

page. For this reason, specify a short and simple description that explains the page content.

For example: <meta name="description" content="This is the website for Kyocera's Solar Power
Generating Systems. We provide individualized plans, in conjunction with the assistance
system of local governments, for each customer. Please feel free to make inquiries." />

(3) Improve the URL structure

Search engines follow page links to obtain page information. As such, if you build a website whose site

structure can be easily understood by search engines, search engines can more easily obtain page

information from your website. Because use of descriptive names for file names and content categories
makes it easier for search engines to crawl those documents, build the site structure in accordance with
the items below:

- Inthe URL, use words related to the page content.

- Keep the structure of the directories short and simple.

For example: Social Citizenship Initiatives https://global.kyocera.com/sustainability/social/index.html

(4) Write appropriate anchor text

Anchor text refers to text for which a link has been specified. Anchor text appears between the anchor

tags <a href="..."> and </a>.

Because this text tells both users and search engines information about the linked page, specify

appropriate text in accordance with the following items:

- Use descriptive anchor text.

- Keep the anchor text short and simple.

- Specify text formatting so that the anchor text can be easily recognized as a link.

For example: <a href="/solar/">A beautiful design for your roof and world-class electricity-generating

capability. Kyocera's state-of-the-art Solar Power Generating Systems. </a>
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(5) Support mobile devices

In many countries, the number of smartphones exceeds the number of computers. For this reason,

creating mobile-friendly websites is essential to increase our online presence. When creating a new

website, keep in mind that you need to create a website for smartphone users.

Note the following points to specify settings for mobile devices:

1.

We recommend that you use responsive web designs that support mobile device browsing.
Regardless of the users' devices (computers, tablet devices, mobile devices, and non-visual
browsers), the same URL is used to deliver the same HTML code. However, you can change the
rendering according to the window size (in other words, "responsively"). Google recommends that
you use responsive web designs as a design pattern.
Notify the search engine that the page is set for mobile devices
When creating a website for PCs and a website for smartphones by using separate URLs, use
<link> tags, the rel="canonical" element, and the rel="alternate" element to specify annotation.
For example: Page for computers (https://www.example.com/page-1)
<link rel="alternate" media="only screen and (max-width: 640px)"
href="https://m.example.com/page-1">
For example: Page for mobile devices (https://m.example.com/page-1)
<link rel="canonical" href="https://www.example.com/page-1">
Note: You do not need to specify these settings for pages created by using responsive web design.
Keep resources in a state that can be crawled
If Googlebot cannot access the resources (such as CSS, JavaScript, or images) of a page, the
page might not be recognized as one that is created to be displayed and manipulated on mobile
browsers. Avoid using the file robots.txt, which does not enable search engines to access the files
required to render a page.
Avoid mistakes that inconvenience mobile users
Do not create mobile pages that cannot be used comfortably by mobile users. For example, do not
post an unplayable video, and do not specify incorrect redirect settings. Such pages work against
SEO.
Note: The mobile SEO overview can be found at the following URL:

https://developers.google.com/search/mobile-sites/mobile-seo?hl=ja

Thorough testing on mobile devices

Before publishing a website, it is essential to use preview or inspection mode to verify that the site
displays correctly and functions properly across various devices, including smartphones and tablets.
If possible, it is strongly recommended to perform testing on actual devices in addition to inspection
mode.

Reference: How to check using inspection mode https://www.wpbeginner.com/beginners-guide/how-

to-preview-the-mobile-layout-of-your-site/
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I Considerations for OGP

OGP stands for "Open Graph Protocol". It is a mechanism used in social media websites to introduce the
content of linked web pages so users can get an idea of the content of the linked page before actually
accessing that page. If OGP is configured, when a URL is posted to a timeline on Facebook or another social

media website, the OGP information of the linked site is automatically obtained and displayed.

(1) Write the OGP declaration in head tags wwkyocera cojp
<head prefix="og: https://ogp.me/ns# fb:
https://ogp.me/ns/fb# article: https://ogp.me/ns/article#">
(2) Add meta tags for OGP o KYOCERG
Add OGP meta tags for the page title, the general
description, the link destination, and the displayed image.

Note that you can also specify OGP meta tags to display EEEERERE
RESHRen
RESHASHOHP/ERER/EFM - 7/ 2 - B/ETx.

videos. This function can be used for product promotion.
oy Lia ! Q aAX TS a7 ZIF

<meta property="og:title" content="KYOCERA
Corporation" />

<meta property="og:description" content="From materials to components, devices, instruments, and
even service and network businesses, we are developing business in a wide variety of fields around the
world." />

<meta property="og:url" content="https://www.kyocera.co.jp/" />

<meta property="og:image" content="https://www.kyocera.co.jp/_assets/img/common/ogp.png" />

Note: Set the OGP image size of Social Media by referring to the guidelines of each Social Media.

Note: Specify the URL with an absolute path (from https://).
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I Considerations for font used on the website

We recommend that you use the following fonts for websites:
(1)  Japanese: font-family: "3 < v 24k", "YuGothic", "i#3d < v~ Medium", "Yu Gothic Medium", "3
94", "Yu Gothic", "EZ¥ /A3 Pro", "Hiragino Kaku Gothic Pro", "2/ 1)#™", Meiryo, sans-serif;
(2)  English: font-family: "Noto Sans", Arial, Helvetica, sans-serif;

(3)  Chinese: font-family: "Microsoft YaHei", "# %t H 2", sans-serif;

Note: Noto Sans is a font from “Google Fonts.”

https://fonts.google.com/noto/specimen/Noto+Sans

Note: The font files for Noto Sans are also stored in the directory /_assets/font/ in the distributed
templates.

Note: If you want to use other Web fonts, please consult with the Web Management Team.

Note: For character images for Chinese websites, you must use the fonts that can be used for

commercial purposes, such as SimHei, Source Han Sans, and Pang Men Zheng Dao.

I Considerations for headings

As a general rule, code headings as text and do not add attributes such as shadows, italics, or gradations.
Additionally, use the heading tags <h1> to <h6> when appropriate.
(1)  For page headings, use the <h1> tag.
For text: <h1>Fine Ceramics</h1>
Furthermore, specify in the CSS to change the formatting of page headings.
(2) Do not use heading tags to change text formatting, such as to change text size.
(3) Keep titles and subtitles short and simple.
If a title or subtitle is long, make sure that each line contains less than 10 words (for English titles

and subtitles).

I First View Height

The first view is a crucial area where users determine whether the site is beneficial to them, directly
impacting page engagement and conversion outcomes.

Therefore, the recommended first view height for each site should refer to the following values:

PC Display: Height of 600px when the screen width is based on 1,280px; height of 530px when the screen
width is based on 1,152px

Smartphone Display: Height between 600-650px when the screen width is based on 360px
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I Specifying alt attributes for images

An alt attribute is text that can be specified for an image to describe the content of that image. For users
using a voice (audio) browser, the browser reads the text in the alt attribute instead of the image. When
specifying an alt attribute, the following items must be taken into account.

(1) If, for decorative purposes, you create an image from text, specify the original text for the alt

attribute.

<img src="xxxxx.gif" alt="A compact body that provides
A compact body that provides powerful

support for office work. The standard powerful support for office work. The standard network
network monochrome multifunction

printer.

monochrome multifunction printer.">

(2) For product photographs and similar images, include a simple description "Photograph: ABC

product”.

<img src="xxxxx.jpg" alt="Photograph: TORQUE®5G">

<img src="xxxxx.jpg" alt="Photograph: Front view of
TORQUE®5G">

<img src="xxxxx.jpg" alt="Photograph: Link to: TORQUE®5G

product information">

(3) For graphs and similar objects, describe the content in the alt attribute

100 <img src="xxxxx.gif" alt="Broken line graph: Recycle rates.
% / 200 ... (omitted)">

60 Note: If an equivalent description exists in the text near the

50

40 L L L L " " " L
2000F4A 10A 2001F4A 10A 2002%4A 108 2003%4A 10A

graph, you can specify alt="Broken line graph of ...".

Furthermore, do not specify alt attributes for images that do not convey any meaning, such as illustrations,

small icons and transparent GIF images, or lines used to organize the page layout.
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I Processing images

Images to be posted on a web page must be processed in accordance with the following items:

(1)  If you modify an image to be posted on the Internet, make sure to process the image in
accordance with Kyocera's brand image. For example, even a collection of small images might
make the overall website appear scattered and thus damage Kyocera's brand image. For more
information about the Kyocera brand image, contact the relevant web administrator.

(2)  Avoid using unnecessary decorations.

—
w
Nt

Avoid using excessive background colors.

C

Minimize the use of superimposed images. Each image should be processed only to the extent
that the image retains its meaning or its original form.

(5) Do not use images of low or diminished resolution, such as pixelated images.

(6) Before using a picture belonging to another company, check whether it is necessary to add a

credit line. If it is necessary, add a credit line in an appropriate location.

(Photo: Courtesy of RIKEN/Fujitsu Limited)
© RIKEN / Fuiitsu Limited

I Using simple animations

The use of animation and micro-interactions can promote user understanding and communicate the brand.
However, overuse may impair usability. Although there is a tendency for people's eyes to be attracted to
moving objects, excessive use of animations not only prevents important messages from reaching users, but
might also damage the brand image itself.

For example, if small animated icons are placed aimlessly throughout a web page, it may make it harder for
users to grasp key information.

Therefore, it is recommended to use animation appropriately, with a view to improving the brand, UX and

usability.
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I Element Display Order via Z-index

As a general rule, elements on each page should use z-index values of 100 or lower. When displaying

elements such as modals above the global navigation, set the z-index to 201 or higher.

*Due to external inclusion, the global navigation uses z-index values from 101 to 200. When displaying
modals, etc., in the content area, set the z-index based on whether the element should appear in front of or

behind the global navigation.

I Handling pictures of goods and products

When taking pictures of goods or products, make sure to take a picture
that is in accordance with Kyocera's brand image. Additionally, because
the picture that will be posted on the website will not be a large picture,

when taking pictures of goods or products, make sure to bring the entire

object into focus.

I Opening a link in a separate window

As a general rule, links between websites that display the Kyocera brand open in the same window. This is
because, from the perspective of usability and accessibility, it is generally considered better not to open a
new window or tab. However, in some situations, opening a new window or tab is preferable.
For example:
- If a form page provides an alternative means of input, for example, a description of the item or a date
selection, the input process is interrupted if the transition is made in the same window or tab.
- If a user who has logged into a secure website moves to a page outside that website, the user will
not remain logged in.
- If transitioning to a site with a significantly different design, such as a major change in visual layout
or navigation structure.
In such cases, you must add a separate window mark to the link menu or button to clearly show users in
advance that a new window will open.
- Note: The website of WCAG 2.0 can be accessed at the following URL: http://waic.jp/docs/WCAG-
TECHS/G200.html
- Note: The separate window marks are also stored in the directory / _assets/font/ in the distributed

templates.

27


http://waic.jp/docs/WCAG-TECHS/G200.html
http://waic.jp/docs/WCAG-TECHS/G200.html

I Characters usable in folder and file names

For folder and file names used in a website, one-byte alphanumeric characters and "-" (hyphen) are

recommended. Underscores"_" may also be used.

I File Protection

It is recommended that password protection be enabled for PDF and Excel files posted on the site.

I Implementation of a site search function

Kyocera websites use SyncSearch by SyncThought for their site search functions, and we recommend that
SyncSearch also be used for Kyocera Group websites as needed. When implementing a site search
function, contact the Web Management Team.

- SyncThought: https://www.syncthought.com/
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3. Navigation Trail Design

3-1 Navigation trail design

3-2 Title tags and how to write title tags
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3-1 Navigation trail design

I Navigation trail (breadcrumb list)

A navigation trail (breadcrumb list) refers to a menu displays, in sequential order, the links selected to reach
the current page. This helps users to identify their current location (the location of the current page) in the
context of the whole website.

Even if users directly access a page other than the top page (for example, through a search engine), they
can easily understand the hierarchical structure of the website by looking at the navigation trail. Thus,
appropriate use of navigation trails is also important from the perspective of usability.

For details about how to write navigation trails, see the following descriptions.

Conceptual image of the website structure

Le1vel Home
| | | | |
Le2vel A B c D E F
[ | | | |
Le:;/el A-1 A-2 A-3 A-4 A=-5 A-6
| | |
‘ LeXeI A—1-1 A_1-2 A-1-3 A-1-14

For example: The navigation trail for the page A-1-2 (in Level 4) is Home > A > A-1 > A-1-2.
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I Structured Data for Breadcrumbs

Implement structured data for breadcrumbs. This displays the breadcrumb in search results. While the

default template uses the JSON-LD format, choose the most appropriate format as needed.

REFHASH
https://www.kyocera.co.jpy ...» T A 7L » WRER 3

EEBSERATATLA
ERMBTHHET ICRECDLDRRET A AZLI ERIBL TS LRBEEN L. BEREOMN
HEHTBFAATLABEEDY U1 —y 3 VERELET,

Example: Structured Data for Breadcrumbs in JSON-LD Format

<script type="application/ld+json">
{

"@context": "http://schema.org",
"@type": "BreadcrumbList”,
"name": "Breadcrumbs”,

"itemListElement":

{

"@type": "Listltem",
"position": 1,
"name": "Home",

"item": "https://www.kyocera.co.jp/"

}
A{
"@type": "Listltem",
"position": 2,
"name": "CorporateCustomersTop",
"item": "https://www.kyocera.co.jp/prdct/index.html#business"
}
]
}

</script>
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Method for Reflecting Site Structure Diagram in the Navigation Trail

(Breadcrumbs)

From an SEO perspective, the navigation trail and page title must indicate the full path to the corresponding

page.
The navigation trail should be placed below the main content area.
Example: Home > Second Level > Third Level > ... > Target Page

Home > Corporate Customers Top > Semiconductor (IC) Package

For formatting details, refer to the following.

FEEF(IC) Sy =

FBE(C) Ty - iz Iy oy r—Y BaYAt
wFIvonyh—9 £ BNy F—Y By r—Y BaEY A+
RAEFOXBE(C) Sy F—SHBFA ¥ Ty 7 Ny —SHE RatA b
| ome
X f O o
@ KYOCERA Corporation
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3-2 Title tags

I Title tags and how to write title tags

The title tag of a page becomes the search target of search engines. For this reason, the title tag must be
specific and easy to understand, whether it is included as an HTML tag, displayed in the upper left corner of
the browser, displayed when printed, or searched in search engines.
Guidelines:
(1) Product names are determined by individual businesses or affiliated companies.
(2) As an SEO measure, page titles are to be written in the first line of the HTML document.
Format: product-name | product-category | company-name |
Example 1: LS-C8026N | Color Printers | KYOCERA Document Solutions |
Example 2: ECONOROOTS ADVANCE | Solar Panels for Residential Use (Solar Power
Generating Systems) | KYOCERA
(3) If the title is too long, we recommend shortening it by omitting one or more intermediate levels.
Example of a title where an intermediate level is omitted:
KYOCERA Organic Packaging Technology Line-Up | Semiconductor Components | Product
Information | KYOCERA |
= KYOCERA Organic Packaging Technology Line-Up | Semiconductor Components | KYOCERA |
(4) From the perspective of SEO, write title tags that are easy to understand.
Example of the page of Kyocera Museum of Fine Ceramics:

Kyocera Museum of Fine Ceramics | Other Activities | About the Kyocera Group | Home

Site Directory map

Level 1 TOP

etz “

KYOCERA Group
Global Network

Company Business
Information Segments

Management
Message

Corporate Profile Video

& Brochure Related Sites

Level 3 ‘

Level 4 Other Activities ‘ History ‘ ‘ Our Brand ‘

The Kyocera Global Headquarters
Museum Building
of Fine Ceramics and Museums

Corporate Motto Executives

Summary

‘ Corporate ‘

Level 5

‘ Showroom

Kyocera Gallery
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4. Header and Footer
Specifications and Standard
Templates

4-1 Definition of Specifications and Application Rules in Templates
4-2 Global Site
4-2-1 Standard Template (Global Site)
4-2-2 Header/Footer Specifications (Global Site)
4-2-3 Various Site Navigations (Main Navigation/Main Footer) (Global Site)
4-2-4 Standard Template Types (Global Site)
4-3 Affiliate Headers

34



4-1 Definition of Specifications and Application Rules in
Templates

When creating a new site, the header and footer specifications must be followed. Use of the standard
template, which complies with these header/footer specifications, is recommended. The following outlines

the definitions and application rules for each site.

(1) Kyocera Global Site
- Use the standard template files and display the header/footer managed centrally via JavaScript
(see P.35, 4-2-1).
- For country-specific sites other than the Kyocera Global site, consult with the Web Promotion
Office.
(2) Affiliates
- Follow the header/footer specifications as outlined in the Affiliate Header section (see P.66, 4-3).
- For "Affiliates," it is recommended to use the standard template data labeled “Affiliates (brand

symbol only).”

If you wish to build a site that does not apply the defined header/footer specifications, please consult with the

Web Promotion Office.
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4-2 Global Site

4-2-1 Standard Template (Global Site)
Download and use the standard template from the following URL:

https://brand.kyocera.co.jp/ja/outside/03/04/index.html

I Template Files

For Kyocera Global Site: Header, Footer, and Main Navigation

Name File Name

basic(Global Navi,footer) basic.html

basic_main-free basic_main-free.html
basic_main-search-lang basic_main-search-lang.htmi
basic_main-search-lang2 basic_main-search-lang2.htmi
basic_main-search-link basic_main-search-link.html
basic_main-line basic_main-line.html

Right-Fixed Button & Corporate Navigation Footer

basic_right-button1 basic_right-button1.html

basic_right-button2 basic_right-button2.html

basic_right-button3-open basic_right-button3-open.html

basic_bussiness-footer basic_bussiness-footer.html
Icon

basic_icon basic_icon.html
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I Part Names

In accordance with the specification descriptions, the names of each component part are designated as

follows:

| T KYOCERE  covel Alproducts v Corporate Information~ Support v QU @ } ----- Global ------- BKYOCERE = Q= KYOCERA < Q X
header
Site Title Site Title Site Title
[ = — — — — — — — T —
navigation
Menu 2
Menu 3
M a
Menu 5
Menu 6
Site Title
Menu 7
Menut
Menu
Menu2 ~
All Products >
Menu3 v
Corporate Information >
Menud v
Support >
Menus v
Menué ~ @ clobal -
.'l Menu?
Site Title .
Menus
Menut Menu3 > Menus I
sublink Subiink 3 Menuo
Menu2
Sublink Sublink
Sublink Sublink Sublink . B L
Subink Subink 0 o Main footer
Subink Vome > readerom Tt > S0 T ]
Subink © Menua Menus 5
subink Sublnk Did you find
Sublink. Sublink ! ‘what you were looking for?
Sublink Sublink ; If you need more information, please use the
Subink © Sublink © ’; search tools below.
[ } ----- Breadcrumb | Q eroductsasenvices Q. search by industry
trail
| Q searchbyKepword %= Solution Showcase
Did you find what you were looking for?
If you need more information, please use the search tools below. . o
----- Migratory - @ X f
footer Contact Termsofuse  Prvacy
Q_ Products & services Q search by Industry Q_ search by Keyword Z= Solution Showcase oo setinge e
;‘4 KYOCERA Corporation
Contact Termsofuse Privacy Cookie Settings  Sitemap _’4
nref - . Globatfooter _
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4-2-2 Header/Footer Specifications (Global Site)

B Template Name: basic.html Sample

The global header and global footer, which are used consistently across the Kyocera Global site, must utilize

the data indicated in “4-2-1 Standard Template (Global Site).” Since this is loaded from external files via

JavaScript, it cannot be modified.

If using only the global header and global footer:

OIKYOCERA  Glebel Allproducts v Corporate Information ~ upport~ QL @ WKYOCERA  cros Q

© X f @ o

Warranty  Terms of Use
Do Not Sell or Share My Personal Information

Sitemap

Warranty ~TermsofUse  Privacy Do Not Sell or Share My Personal Information ~ Sitemap © KYOCERA Corporation

©@ X f Mo

© KYOCERA Corporation

*Remove <div class="local-PageTitle"></div> from the template.

*When displayed on PC, note that the position of the bottom line varies depending on whether a site name is included.

When including the site name:

{)]Kl_-"][ERa Global All Products v Corporate Information ¥ Support v aQ & @ KYOCERT oo Q=
Site Title
Site Title
X f @ o

Terms of Use

Do Not Sell or Share My Personal Information
Sitemap
Warranty TermsofUse  Privacy Do Not Sell or Share My Personal Information ~ Sitemap © KYOCERA Corporation

©@ X f @ o

© KYOCERA Carporation
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I Global Header

A common header placed on all pages of the Kyocera Global site.

Since this is loaded from external files via JavaScript, it cannot be modified.

PC Display (width: 1,024px to max 1,368px)

[] KYOCERG Globel All Products ~  Corporate Information ~  Support Q &
Noto Sans When using only the global header, it is also possible
weight: 400 to hide the border line below the header.

[] KYMOCER clobal All Products ~  Corporate Information ~  Support Q @

Contents area
R —>
52px 52px

+PC design headers/footers should consider the maximum display width of 1,368px.
-For the content area, make the top margin 28px, left/right margins 52px, and maximum content width 1,312px. (Except

when using full-screen main visuals, etc.)

Tablet Display (Width: 768—1,023px) / Smartphone Display (Width: 360-767px)

(R KYOCERE e Q = (Y KYOLERE oo Q=
Noto Sans
weight: 400

{g KYOCERE oo Q = T KYOCERA  covs Q =

: =1 i il 24px
i | 28px 4
Contents area
Contents area
iGl;)x lﬁ:px

40px 40px

+For the left/right margins of the content area, set them to 40px for tablets and 16px for smartphones.
-For the top margin of the content area, set it to 28px for tablets and 24px for smartphones.

(Except when using full-screen main visuals, etc.)

Global Navigation Follow Behavior
By default, navigation is not set to follow. To enable follow behavior, add class= “global-header-follow" to the body

tag.
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I Global Menu Behavior

The All Products, Corporate Information, and Support items each show/hide a dropdown menu when clicked

on.

All Products

PC Display (Width: 1,024px to max 1,368px)

HE2iEEE > E3IBEEART

(IKYOCERA  Global

All Products >

Products & Services
Search by Industry
Search by Keyword

Solution Showcase

Discover more about Kyocera

All Products v

Corporate Information ~

Support

Q @

-Menu items that expand horizontally are marked with a right arrow (). Menu items without a right arrow will navigate

directly to the corresponding page.

- Clicking the x button or clicking outside the dropdown menu area will close the menu.

$E2MEEE > H3MER > F4EEBART

OIKYOCERA  clobal

All Products >

Products & Services
Search by Industry
Search by Keyword

Solution Showcase

Discover more about Kyocera

All Products ~

Products & Services >

Featured Solutions

Document Imaging Equipment

= Materials & Components
Electrical Components & Materials >

FA & Industrial Machinery Components >

-Clicking a menu item with a right arrow () expands a new column to the right.
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All Products >

Products & Services
Search by Industry
Search by Keyword

Solution Showcase

Discover more about Kyocera

HE2/EER > £3MER > $£4BER > BH5EEARSE

Products & Services

Featured Solutions

Document Imaging Equipment

= Materials & Components

Electrical Components & Materials

FA & Industrial Machinery Components

Ornamental & Decorative Parts

== Electronic Components, Compaosite Parts &
Modules

s =i Famananants & Devices

Electrical Components & Materials

Ag Sintering Paste for Electrodes
Components for Fiber-Optic Connectors
Fine Ceramics (Advanced Ceramics)
Optical Components (Lenses & Units)
Printed Wiring Boards
Semiconductor Packages

All

Ceramic Packages

Chemical Products

Organic Packages

{g KHDEERB Global All Products ~  Corporate Information ~  Support Q s
All Products » Products & Services > Electrical Components & Materials X
Products & Services Featured Solutions Ag Sintering Paste for Electrodes
Search by Industry Document Imaging Equipment Components for Fiber-Optic Connectors
Search by Keyword Fine Ceramics (Advanced Ceramics)
Solution Showcase = Materials & Components Optical Components (Lenses & Units)
Electrical Components & Materials Printed Wiring Boards
Discover more about Kyocera FA & Industrial Machinery Compenents Semiconductor Packages ~
Ornamental & Decorative Parts
== Electronic Components, Composite Parts &
Modules
- ~i= F=mmnnantc & Devices
$2MBER > £3MER > F4BER > H5EEB > HeEEART
:)] KHDEERH Global All Products ~»  Corporate Information ~~  Support ~ Q @

-Only the rightmost column features a vertical accordion expansion, marked with a down arrow (V).

+The menu supports expansion up to a maximum of six levels.
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Smartphone/Tablet Display (Width: 360-1,023px)

F2REBRR

CIKYOCERE oo Q OJKYOCERA oo
Site Title All Products
Corporate Information

Support

@ Global ~

E3WERERT
The area below the header switches
Q X
> « Back

> > AllProducts

> Products & Services
Search by Industry

Search by Keyword

Solution Showcase

Discover more about Kyocera

FAEEERTR

When there are sub-links, they are displayed
with an expandable/collapsible design

« Back
All Products

Products & Services A
Featured Solutions

» Document Imaging Equipment

> Al
» Materials & Components

Electronic Components, Composite Parts &
Modules

» Equipment & Tools
» Solutions, Services & Systems
» For Healthcare Professionals

* New Technologies & Solutions

» Others
Search by Industry v
Search by Keyword v

-Submenus under All Products, Corporate Information, and Support at the second level slide in from the right when

selected.

- If a third-level menu item has further submenus, those expand vertically in an accordion style.

-On smartphones and tablets, menu expansion is supported up to 4 levels (on PC, expansion is supported up to 5

levels).

+Users can return to the second-level view by clicking "« Back".
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Corporate Information

PC display expands up to the fourth level. Smartphone/tablet display expands up to the third level.

FE2iEEE > B3RER

{g KYOCERA clobal All Products
Corporate Information
" About the Kyocera Group > }-—
Investor Relations
Sustainability
Newsroom
Careers
Social Media Accounts
m Official Site of Kazuo Tnamori
FE2iEEE > B3MER > BIEEE
I KYOCERA  Gioval AllProducs

Corporate Information

About the Kyocera Group >

Investor Relations

ﬁ Sustainability

ocens Newsroom

Careers

Social Media Accounts

Support

About the Kyocera Group >

Management Message

Corporate Motto

Corporate Summary

Executives

Business Segments

Kyocera Group Global Network
History

Our Brand

Business Development

Corporate Profile Video & Brochure

Other Activities

Intellectual
Property

View More >

Expands up to the third level across all PC, smartphone, and tablet displays.

$2BER > FIBEART

Global

0 KYOCERA

Support

Support / Contact

Download Printer Drivers

All Products ~

Corporate Information >  Support Q @
= Discover more about Kyocera X
Fine (eramics World : ;
a Fine Ceramics
World
BE INNOVATION!

TRUE BLUE TEXTILE

Corporate Information ~

Corporate Information ~  Support Q @ O KYOCERG ot Q X
« Back
= Discover more about Kyocera
About the Kyocera Group
Fine (eramics World el i
#1  Fine Ceramics
02 u P World Investor Relations
0
Sustainability
BE INNOVATION!
Newsroom
Intellectual Careers
Property
Social Media Accounts
TRUE BLUE TEXTILE Official Site of Kazuo Inamori
View More > Discover more about Kyocera >

Q @

Support ¥
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Site Search Menu Behavior

Clicking the search icon shows/hides a dropdown menu

PC Display (width: 1,024px to max 1,368px)

{g KHDEERH Global All Products ~  Corporate Information ~  Support Q @

Q Please enter keywords

Smartphone/Tablet Display (Width: 360-1,023px)

U]KYOCERE  slovs = O]KYOCERA  covs X

Q lease enter keywords

Link to Global Network

PC Display (Width: 1,024px to max 1,368px)

[g KHUEERH Global All Products ~  Corporate Information >~  Support ™ Q @

Global Network IO

*Clicking the designated button 5 shows/hides a dropdown menu.

*Clicking outside the dropdown closes the menu.
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Smartphone/Tablet Display (Width: 360-1,023px)

O] KYOCERE oo Q% OJKYOCERA oo Q X OJKYOCERA  ooor Q X
All Products > All Products >
Corporate Information > Corporate Information >
Support > Support >

@ Global ~ ! @ Global =

Global Network

*The link to the Global Site appears as a collapsible button.

I Global Footer

A common footer places on all pages of the Kyocera Global site. Since this is loaded from external files via

JavaScript, it cannot be modified.

PC Display (Width: 1,024px to max 1,368px)

m X n f Contact  Terms of use Privacy Cookie Settings  Sitemap

© KYOCERA Corporation

b2px 52px
— ‘

—p

Contents area

m X n f Contact  Terms of use Privacy  Cookie Settings  Sitemap

© KYOCERA Corporation

*In PC display, the "Back to Top" button is fixed to the bottom right corner and follows the user's scroll.

*PC design footers should consider the maximum display width of 1,368px.

*For the content area, make the left/right margins 52px, and maximum content width 1,312px.

(Unless using full-width background images)
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Tablet Display (Width: 768—1,023px) / Smartphone Display (Width: 360—767px)

mXxX o f @ X o f

Contact  Termsofuse  Privacy  Cookie Settings  Sitemap Contact  Termsofuse  Privacy

Cookie Settings Sitemap
@ KYOCERA Corporation

© KYOCERA Corporation

16px 16px
I JAopx -
. — H ™
Contents area
i i i i 20px
32px Home > Breadcrumb Traill > Site Title I
Home 3 Breadcrumb Trail * Site Title . )
| X P m X f
Contact Terms of use Privacy
Contact Termsofuse  Privacy  Cookie Settings  Sitemap NotoSans _ CookieSettings Sitemap
weight: 400
© KYOCERA Corporation © KYOCERA Corporation

*In smartphone/tablet display, it is placed at the bottom of the page and does not follow scrolling.
*For the left/right margins of the content area, set them to 40px for tablets and 16px for smartphones.

(Unless using full-width background images)

4-2-3 Various Site Navigations (Main Navigation/Main Footer) (Global Site)

To unify the Kyocera site overall and improve production efficiency, five template patterns are provided.
The standard templates should be used to maintain consistent usability. Element addition, editing, or deletion
can be customized to fit each site's specifications. For any specification changes including design alterations,

consult with the Web Promotion Office in advance.
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I Standard Layout (PC)

Main Navigation

Main navigation refers to the navigation placed below the header on product and other sites within the
Kyocera Global site. For PC display, font size and spacing are adjusted according to screen width, with

1,280px as the breakpoint.

PC Display (Width: 1,280px to max 1,368px)

[g KHDEERE Global All Products ~  Corporate Information ~  Support ~ Q @

Site Title

font-size: 14px

Home Menu 1 Menu 2 Menu 3 Menu 4 Menu 5 Menu 6 Menu 7 Menu 8

28px

Contents area

52px 52px

PC Display (Width: 1,024px to 1,279px)

[g KYOCERA clobal All Products ~  Corporate Information ~  Support ~ Q &

Site Title
font-size: 13px
Home  Menu1 Menu2 Menu3 Menu4 Menu5 Menué Menu?7 Menusg

Contents area

52px 52px

Note:
If there are many menu items or characters, line breaks may occur depending on screen width. Adjust text

length as necessary.

MenuText MenuText MenuText MenuText MenuText MenuText MenuText MenuText MenuText MenuText If a menu item name is long,
MenuText Menu MenuText Menu MenuText MenuText MenuText MenuText it will be displayed wrapped.

Home

Dropdown Menu

A dropdown menu appears when a menu item is clicked.

Clicking a parent list item expands a column of sub-links to the right. Items that expand further are marked
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with an arrow (>).

Up to three columns can be displayed. Use the number of columns as appropriate to the site structure.

Three-Column Layout
HE2/8EE > F3IEEART

I KYOCERE  clovel

Site Title

Home Menu1 Menu2 Menu3 Menud Menu5 Menué

Large Categories

Parent List
Parent List

Parent List

H2RER > E3lRER > B4RBBEART

Large Categories Medium Categories

Parent List = Subcategories
Parent List Child List
Parent List Child List

Child List

= Subcategories

Child List

Child List

Child List

View all products

H2REER > B3ER > B4RER > BE5EERRTR

Large Categories

Medium Categories

Parent List = Subcategories
Parent List Child List
Parent List Child List

Child List

48

= Subcategories

Child List

Child List

Child List

View all products

Menu?7

Menus

All Praducts ~

Small Categories

Grandchild List
Grandchild List
Grandchild List
Grandchild List
Grandchild List
Grandchild List

Grandchild List

Corparate Information ~

Support v

Qa @



-"Main Category" and "Subcategory" headings can be optionally set as links.
+In subcategory columns, a “View All Products” button can be included when lists are long.
- Subcategories can be grouped with subtitles.

- Customization is expected to be done via HTML editing.

Two-Column Layout

H2MEE > HIBEBRT

{g I(HDEERE Global AllProducts ¥ Corporate Information >~ Support v
Site Title
Home Menu1 Menu2 Menu3 Menu4 Menu5 Menué Menu? Menus

Large Categories

Parent List
Parent List

Parent List

H2ES > H3RER > H4BEART

Large Categories Small Categories
Parent List b Child List
Parent List Child List
Parent List Child List
Child List
Child List
Child List

*Font size, font, and color are generally not to be changed.
*If dropdown navigation is not used, remove it.

*Either delete or modify the source code for the dropdown navigation included in the template as needed.

aQ @
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I Standard Layout (Smartphone/Tablet)

Main Navigation

On smartphones/tablets, the menu expands from a menu icon and is displayed in a gray background

container directly below the header.

If a second-level list item has sub-levels, a downward arrow ( " ) is displayed and expands vertically.

If a third-level list item has sub-levels, a rightward arrow ( ») is displayed and expands vertically.

Upon expansion, it switches to a downward arrow (V).

Expansion is supported up to four levels.

$F2MEERTR

O] KYOCERA  clevs Q O]KYOCERA oo
Site Title Site Title

Menu 1
Menu 2
Menu 3
Menu 4
Menu 5
Menu 6
Menu 7
Menu 8
All Products
Corporate Information

Support

& Global -

E3BERERTR

JKYOCERA  covs Q X

Site Title

Menu 1

Menu 1 Home

Parent List

Parent List

Parent List

Menu 2

Menu 3

Menu 4

Menu 5
Menu 6
Menu 7
Menu 8
All Products >
Corporate Information >

support >

@ Global ~

$4EEBRT

JKYOCERA  ciovs Q X
Site Title

Menu 1

Menu 1 Home

Parent List
Child List
Child List
Child List

Child List

Parent List

Parent List
Menu 2
Menu 3
Menu 4
Menu 5

Menu 6

Menu 7

Menu 8

All Products >
Corporate Information >
Support >
& Global~

* Font size, font, and color are generally not to be changed.

* |f dropdown navigation is not used, remove it.

* Either delete or modify the source code for the dropdown navigation included in the template as needed.
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Main Footer

Used to place a site map at the bottom of the page. The site name serves as the first level, with display

supported up to the third level.

PC Display (width: 1,024px to max 1,368px)
If second-level menu items contain links, a right arrow icon (») should be displayed.

Adjust the number of columns based on the site structure.

52px 52px
+—P —p
Contents area
I 40px
st layer —— Site Title
2nd layer-——  Menut Menu3 MenuSs
Sublink Sublink
Menu2
Sublink Sublink
3rd layer ——  Sublink Sublink Sublink
Sublink Sublink © Sublink ©
Sublink
Sublink © Menu4 Menué
Sublink Sublink
Sublink Sublink
Sublink Sublink
Sublink & Sublink £
| I 48px
Home > Breadcrumb Trail > Site Titl
m X o f Contact  Termsofuse  Privacy  Cookie Settings  Sitemap

© KYOCERA Carporation

*Font size, font, and color are generally not to be changed.
*For corporate product sites, use of the main footer is mandatory. If not being used, consultation with the Web Promotion

Office is required.

Unacceptable Example:

Do not use indentation or heading-based separation beyond the third level.
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Ceramic Packages

News and Events

What are Ceramic Packages?

Fine Ceramics

What are Ceramic Packages

Manufacturing Process

Products

Ceramic Packages, Ceramic Substrates, and Lids

RFID Tags
Dispenser Nozzles for Assembly

Ceramic Substrates for Probe Cards

Product Applications

Design and Technical Support
Simulation Technology

Sealing Options

Flexible Chip/Board Mounting Options

Shipment Packaging Options

Technologies and Strengths

Smartphones, Tablets and Wearable Devices

l = Core Technologies

Small secondary battery package

’ Thin Film Capabilities

Package/lid for crystal devices Enhanced Multilayer Ceramic Structures

Indentations are not allowed /

Package for SAW device Integrated Simulation Capabilities

Consumer Electronics Material Options

Tablet Display (Width: 768—1,023px) / Smartphone Display (Width: 360—767px)
If second-level menu items have sub-links, a downward arrow (V') is shown and expands vertically.

A door page link (example in image below: "Menu 2 TOP") is placed when expanding sub-levels.

40px 40px 16px 16px
- + - » > b
Contents area
Contents area
¥ 36px
I ) Site Title
Site Title

Menu1
Menu1

Menu2
Menu2 A~

Menu2 Home
Menu2 Home H Sublink
Sublink Sublink
Sublink Sublink
Sublink i Sublink O
Sublink ©

Menu3 ~
Menu3 v

Menu4 v
Menud v

Menu5 ~
Menu5 ~

Menu6 ~
Menué v ¥

+ 20px
¥ Home ¥ Breadcrumb Trail 3 Site Tifle
32px

Home ¥ Breadcrumb Trail > Site Titie

m X u f Contact  Termsofuse  Privacy

Cookie Settings Sitemap
Contact Termsofuse Privacy Cookie Settings  Sitemap
© KYOCERA Corporation

© KYOCERA Corporation

*Font size, font, and color are generally not to be changed.
*For corporate product sites, use of the main footer is mandatory. If not being used, consultation with the Web Promotion

Office is required.
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4-2-4 Standard Template Types (Global Site)

Based on the standard layout introduced in “4-2-3 Various Site Navigations,” multiple template types are

provided.

Use the template that best fits your site structure.
I basic_main-free

B Template Name: basic_main-free.html Sample

This allows for the addition of links or buttons to the area to the right of the site name, as needed.
When adding such elements, carefully consider how they appear at the minimum PC width, as well as on

smartphones and tablets.

PC Display (Width: 1,024px to max 1,368px)

{h KYOCERQ clobal All Products ~  Corporate Infarmation v Support v Q @
Site Title Free area
Home Menui Menu2 Menu3 Menu4 Menu5 Menué Menu? Menug

Contents area

* Main navigation includes a dropdown menu. If not required, it may be removed.
* Main navigation is fixed at the top. (It does not appear when scrolling down, but reappears when scrolling up.) To

disable this fixed behavior, add class="-local-mainnavi-follow-none" to the body tag.

Smartphone/Tablet Display (Width: 360-1,023px)

(IKYOCERA  cowe Q =

Site Title

Contents area

* The free area can be customized as desired.
* Font size, font, and color are generally not to be changed.

* For corporate product sites, use of the main footer and navigation footer is mandatory.
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If not being used, consultation with the Web Promotion Office is required.

I basic_main-search-lang

B Template Name: basic_main-search-lang.htm Sample

A search field and language switch button are placed in the right area of the site name.

They are used to support site-specific searches and to guide users to other language versions.

PC Display (Width: 1,024px to max 1,368px)

02 KYOCERA

Site Title

Home Menul

o KYOCERD

Site Title

Home Menu1

Global

Menuz2

Global

Menu2

Menu3

Menu3

Menud

Menu4

Menu5s

Menu5

Menué Menu7

Menué Menu7

Contents area

All Products ~  Corporate Information

Q, site Title Search

Menu8

All Products v Corperate Information v

Q, site Title Search

Menug

*Main navigation includes a dropdown menu. If not required, it may be removed.

Smartphone/Tablet Display (Width: 360-1,023px)

Support ~ Q @

Support v Q @

Japanese
Chinese

German

To prevent confusion with the Kyocera Global site-wide search, the search field is contained within the

expanded menu screen accessed from the menu button.

The language switch is accessed from the button @} located to the right of the site name. *Alternate version

exists (See below for “Search & Language Switch 2.”)
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Y KYOCERE  ciovs

Site Title

OJKYOCER  ciota
Site Title
Japanese
Chinese

German

Content area

I basic_main-search-lang2

Dropdown display

B Template Name: basic_main-search-lang2 Sample

N

(IKYOCERE oo Q X
Site Title
Menu 1
Menu 2

Menu 3

Menu 4

All Products >
Corporate Information >
Support >

PC display is the same as the previously mentioned basic_main-search-lang template.

PC Display (Width: 1,024px to max 1,368px)

0] KYOCERA

Site Title

Home Menu1

0! KYOCERE

Site Title

Home Menu1

Global
Menu2 Menu3 Menud
Global
Menu2 Menu3 Menud

Menu5

Menu5

Menué Menu7

Menué Menu?7

Content area

AllProducts ~  Corporate Information > Support v Q &

Q, site Title Search English ~

Menug
All Products ~  Corporate Information ~  Support ~ Q @
Q_ site Title Search English ~
Japanese
Menug Chinese
German

*Main navigation includes a dropdown menu. If not required, it may be removed.
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Smartphone/Tablet Display (Width: 360-1,023px)

To prevent confusion with the Kyocera site-wide search, the search field is contained within the expanded

menu screen accessed from the menu button.

A collapsible language switch button is placed below the search field.

O] KYOCERA

Site Title

56
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S

(RKYOCERA oo Q X
Site Title
Menu 1
Menu 2

Menu 3

Menu 4

English

All Products >
Corporate Information >
Support >

P KYOCERA oo Q
Site Title
Menu 1
Menu 2
Menu 3

Menu 4

English

Japanese
Chinese

German

All Dy mem



I basic_main-search-link
B Template Name: basic_main-search-link.html Sample
A search field and link are placed in the right area of the site name.

They are used to facilitate site-specific search and guide users to multilingual sites or high-priority pages.

PC Display is universal (width: 1,024px to max 1,368px)

{g KYOCER  Global All Praducts ~  Corporate Information > Support v Q &
i i Site Title Search i i
Site Title Q > TextLink > Text Link

Home Menu1 Menu2 Menu3 Menu4 Menu5 Menué Menu? Menu8

Contents area

*Main navigation includes a dropdown menu. If not required, it may be removed.

Smartphone/Tablet Display (Width: 360-1,023px)
To prevent confusion with the Kyocera Global site-wide search, the search field is contained within the
expanded menu screen accessed from the menu button.

Text links are placed below the search field.
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~N

{g KYOCERG  cleta Q X

(KYOCERA o al=

Site Title o
Menu 1
Menu 2

Menu 3

Menu 4

Text Link Text Link

All Products >
Corporate Information >
Support >
@ clobal~

I basic_main-line
B Template Name: basic_main-line.html Sample

When the number of menu items is limited and a more compact header layout is desired, a single-row layout
can be used.

However, care must be taken to prevent layout issues at minimum PC widths.

PC Display (Width: 1,024px to max 1,368px)

{g KYOCERA  Global All Praducts ~  Corporate Information >~ Support Q &

Site Title Home Menu1 Menu2 Menu3 Menud

Contents area

*Main navigation does not include a dropdown menu.
*For one-line layout with dropdown menus, consult the Web Promotion Office.

*If using a dropdown menu, use the basic_main-free template.
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Smartphone/Tablet Display (Width: 360-1,023px)

N

TRKYOCERE  ciows Q X

3KYOCERE  cews Q | E}

Site Title Site Title

All Products >
Corporate Information >
Support >
@ clobal~

* If you need to include links below the Menu 1 or Menu 2 hierarchy, reuse components from other templates as

necessary, while striving to maintain Ul consistency across the entire Kyocera site.

I basic_right-button1
® Template Name: basic_right-button1.html Sample

Use when one conversion button needs to be fixed on the screen. Text can be modified as needed. Icons

can be created and used appropriately. (Insertion HTML code and size specifications are provided later.)

PC Display (Width: 1,024px to max 1,368px)

:g KYOCERA clobal All Products ~  Corporate Information ~  Support ~ Q @&
Site Title
Contents area [ v
catalogs Display after

scrolling
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Smartphone Display/Tablet Display (Width: 360-1,023px)

I KYOCERE  cov Q = KYOCERE  cobs Q =
Contents area
+ Range within
which the
button follows
Contents area
Heme > Breadcrumb Trail > Site Title
@ X f -~
Contact ~ Termsofuse  Privacy When the scroll
Cookie Settings  Siternap reaches the footer
o X the follow button
© KYOCERA Corporation disappears

Bottom follow

during scroll

*By default, the follow button is hidden. To display it, add the following class to the <body>:

<body class="-show_spConversion">

*For design changes, consult the Web Promotion Office in advance.
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I basic_right-button2

® Template Name: basic_right-button2.html Sample

Use when two conversion buttons need to be fixed on the screen. Text can be modified as needed. Icons can

be created and used appropriately. (Insertion HTML code and size specifications are provided later.)

PC Display (Width: 1,024px to max 1,368px)

AllProducts ~  Corparate Information ~  Support v Q @

{] KYOCERQ  clobal

Site Title

Catalogs

Contents area v
Display after

scrolling
Contact

Us

Smartphone Display/Tablet Display (Width: 360-1,023px)

RKYOCERA  cea Q = - I KYOCERG oo Q

Contents area .
Range within

which the
button follows

Contents area

@ X o f

Contact  Termsofuse  Privacy When the scroll
reaches the footer,
the follow button

disappears

Cookie Settings Sitemap

© KYOCERA Corporation

48 cealocs BOt.tom e
during scroll

*By default, the follow button is hidden. To display it, add the following class to the <body>:

<body class="-show_spConversion">

*For design changes, consult the Web Promotion Office in advance.
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I basic_right-button3-open
® Template Name: basic_right-button3-open.html Sample

Use when three conversion buttons need to be fixed on the screen.

Buttons can also include multiple selectable options. They are revealed on mouse hover. (Third button)
Text can be modified as needed. Icons can be created and used appropriately.

(Insertion HTML code and size specifications are provided later.)

PC Display (width: 1,024px to max 1,368px)

:!. KHDEERE Global AllPraducts ~  Corparate Information ~  Support v Q @
Site Title
= v
Catalogs
Display after
Contents area E scrolling
Quote
[=] contact us1
Expand menu
Contact
< on hover
m Contact Us2
O
[=] contact Us3

*It is recommended to limit the button count to 3—4 to stay within the visible screen height.

*For design changes, consult the Web Promotion Office in advance.

Smartphone/Tablet Display (Width: 360-1,023px)
If three or more buttons are set, they will not be displayed.
The expandable button is not shown at tablet widths or smaller.

To display it on smaller screens, a separate configuration is required.
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Icon Sizes
A size that fits within 24px (width and height) is recommended for icons.
It is recommended to use filled icons within buttons (shown in the left image), and outline icons for those that

appear in expanded views (shown in the right image).

o | .5z About Standard
Catalogs «OWT Products

Icons included in template files

/prdct/semicon/svg/sprite.svg

Icon Usage Icon Usage

S
~] Inquiries Estimates

Catalog requests Test consultations/prototyping, etc.

Product search, etc.

Consultations/other

L Oy | @

M=
Document downloads

Custom products/configurations, etc.

Insertion Code

Insert the <div class="local-Conversion -is-ShowConversion”></div> block.

¥ <body class="-is-scroll -pagetop-end">
» <header class="global-Header"> ... </header>
» <div class="local-PageTitle"> ... </div>
» <main> -+ </main>
» <div class="global-Breadcrumb”> .. </div> Insert block

(¥ «div class="local-Conversion -is-ShowConversion"> h
¥ <div class="local-Conversion_lnner">
¥ «div class="local-Conversion_Menu">
(P <div class="local-Conversion_Menultem"> .. </div>] Button element
P <div class="local-Conversion_Menultem"s - </div>
</div>
</div>
</div> J

» <div class="Include-Global -is-complete” data-template="tfooter"> ... </div>

Displaying Follow Buttons on Smartphone/Tablet
To display these, add the class to the <body>:

<body class="-show_spConversion">
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*Limited to one right follow button and two right follow buttons.

*Hidden by default.

I basic_bussiness-footer
® Template Name:basic_business-footer.html Sample

The navigation footer is mandatory on all corporate product sites.

PC Display (Width: 1,024px to max 1,368px)

52px 52px

Contents area

Did you find what you were looking for?

If you need more information, please use the search tools below.

Q, Products & Services Q, search by Industry Q, search by Keyword 2= Solution Showcase

Contact  Terms of use Privacy ~ Cookie Settings  Sitemap

B X o f

© KYOCERA Carporation
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Tablet Display (Width: 768—1,023px) / Smartphone Display (Width: 360—767px)

40px 40px 16px 16px

Contents area

Contents area i.ix. 20px

FHome '3 Breadciumb Trail > Site Tifle

3 | | 32px Did you find
Fiome ¥ Bieaderumb Trail > Site Titie : what you were looking for?

If you need more information, please use the

Did you find what you were looking for? e

If you need more information, please use the search tools below.

Q Products & Services Q Search by Industry
Q, Products & Services Q, search by Industry Q, search by Keyword Z=  Solution Showcase ®) sl %= Salution Showcase
| X ¢ B X o f
Contact Terms of use Privacy
Contact Termsofuse  Privacy  Cookie Settings  Sitemap Cookie Settings ~ Sitemap
© KYOCERA Corporation © KYOCERA Corporation

*The position cannot be changed.

*Not required for corporate product sites.

basic bussiness-footer

Since the business navigation footer is externalized via JavaScript, insert the following code above the global

footer:

<div class="include-Global" data-template="local_footer_search_menu">
<script>window.include()</script>

</div>

<div class="include-Global" data-template="local_footer_search_menu"><script>window.include()</script></div>
<div class="include-Global" data-template="footer"><script>window.include()</script></div>

<script src="//pro.syncsearch.jp/common/js/sync_suggest.js"></script>

<script type="text/javascript”>
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I basic_icon
B Template Name: basic_icon.html Sample

When adding a new window or PDF icons to text, use the HTML that displays icons via a font file.

*If icon display via HTML is not feasible, place an SVG image that visually matches the icon style.

:g KHDCERa Global All Products ~  Corporate Information ~*  Support Q @
basic_icon

¢ External Site Link Icon (O
e PDFIcon A

Warranty TermsofUse Privacy Do Not Sell or Share My Personal Information  Sitemap

© KYOCERA Corporation

66


https://global.kyocera.com/template/basic_icon.html

4-3 Affiliate Headers

The Kyocera logo size and top/bottom/left/right margins must not be changed from the template.

Company name, country name, and menu items must all fit and be laid out within the free area.

B Template Name: brand-symbol.html For Japanese site / For global site

Smartphone Design (Width: 320-767px)

!g KHDEERE Free area The border line below the header can
= be hidden depending on the page
iﬁlpx EDFJ;'K - (the default setting is to display the

border line)

* Design with company name, country name, and global menu according to character count/volume within the free
area.

* Font size and line spacing in the free area may be set as desired.

* The Kyocera brand symbol must be placed to the left of the company name, in accordance with brand management

guidelines.

* Content area should have 16px left/right margins. (Except when using full-screen main visuals, etc.)

Tablet Layout (Width: 768—1,023px)

iD]K':":”:ERai Free area

The border line below the header can
be hidden depending on the page

24px 26px (the default setting is to display the border line)

* Design with company name, country name, and global menu according to character count/volume within the free
area.

* Font size and line spacing in the free area may be set as desired.

* The Kyocera brand symbol must be placed to the left of the company name, in accordance with brand management

guidelines.

* Content area should have 24px left/right margins. (Except when using full-screen main visuals, etc.)

PC Layout (Width: 1,024-1,368px max)

b] K'.'"]EERE!'? Free area

The border line below the header can

28px 32p
f = be hidden depending on the page

(the default setting is to display the border line)

* Design with company name, country name, and global menu according to character count/volume within the free
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area.

* Font size and line spacing in the free area may be set as desired.

* The Kyocera brand symbol must be placed to the left of the company name, in accordance with brand management
guidelines.

* Create the PC design header and footer to fit within 1,368px width, including a right margin of 28px.

Set 28px left/right margins for the body content area. (Except when using full-screen main visuals, etc.)
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5. Link and Button Rules

5-1 Basic Rules for Links and Buttons
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5-1 Basic Rules for Links and Buttons

To ensure consistent usability across the entire Kyocera site, links and buttons should adhere to the following
specifications, unless there is a specific reason not to. For any specification changes, consult with the Web

Promotion Office in advance.

I Types and Specifications of Links and Buttons

For content areas excluding the header, navigation, and footer site map, use one of the following methods:

(1) Text Links within Body Content

Apply underlines to indicate clickable text. The recommended link color is red (#DF0523).

CONBRLI-—TT, XEHTFAPY 7 OXERIFI—TT,

(2) Text Links
When using a standalone text link, attach a right-pointing arrow. (For links that open in a new window,

include a new window icon.)

XXXXIZ2WwWT, 2L RS » XXXXIZ2W1WT %jﬂ_ﬁ >

XXXXIC2WT, #L<RS O

(3) Button Style

BEEFZ EEEE 42> (7420

BEEEFHE > Bl 2>
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I When Using Buttons on a Light Background

Red Background: #DF0523, White Background: #FFFFFF

Conversion buttons used within content should include both red background buttons and white
background buttons.

Red background buttons have the highest emphasis.

Avoid overusing red background buttons on a single page, as it may obscure the priority of conversions.

Use white background buttons in combination to clearly indicate the most important conversion action.

M WA £ v+

£ > 7rim
FRVXE >

WHEE 5L

I When Using Buttons on a Dark Background

Red Background: #DF0523, White Background: #FFFFFF, Gray Background: #FFFFFF Opacity 20%
*The transparency of the gray background is for reference. You may also use a non-transparent color that clearly

defines the button border.

Red background buttons are the default.

Use gray background buttons to indicate lower-priority conversions when multiple conversion options are
present.

When placing multiple conversion buttons side by side, arrange them from left to right in order of priority.
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HAE BX £ o7t

£ v 7k

$F v A

BEEREE 55L

Example 1: Placing conversion buttons below the main visual

EBFUCVSy =S | €F 2y o859 5—2
Wi-tRkEIYHR<.

€7 Iy ony - onEEE,
€I Iy Iy r—YOR%R - R CRERRELORET IS,

HRHOBEISMEFTIVR by 7 THR—PWELET,

FTRBRBICTRRCEIL, L] ERE~osmuab O HRELRADEMUEDY X zofosMuabt

Example 2: Placing conversion buttons at the bottom of the page

I IvIoNyr—JICHAYT A% - REHPRERRE L, BEBIESBFEEL LT L

PRS- REHETTIVR by T CHE-FLES
Hr7Lh ERAETHERABIESMAECES D,

A

L EER~0OBHLahYE D, HRZLBAOBEVADYE ) zoftosMuabe
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6. Entry Forms

6-1 Notes when using entry forms
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6-1 Notes when using entry forms

I Precautions regarding the collection of user information

Before using an entry form, consult with the Web Management Team. For details about collecting user

information, see the Open WEB Environment Operation Guideline, which is a unified set of rules for the

Kyocera Group.

I Creating entry forms

To increase user satisfaction, it is important to prevent errors in operations related to entry forms and to

reduce the amount of time needed to complete entry of a form. To this end, the following points must be

considered when creating entry forms.
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(1) Considering users when designing entry forms

When creating entry forms, clearly define, for each input field, what information is to be entered,

whether the input field is required, and other relevant restrictions. In addition, make note of the following

items to ensure that users have a clear and accurate understanding about the information to be entered:

e Clearly label the input fields, such as "Name", "Telephone number", or "Address".

o Clearly state any input restrictions, such as the type of characters that can be used (one-byte or two-
byte characters, and kanji, hiragana, or katakana), the number of characters that can be used, and
whether the input is required or optional.

¢ As a general rule, the input field name and input restrictions are to be placed either to the left of or
above the corresponding text box. However, for check boxes and radio buttons, the field name and
restrictions can be placed to the right of the corresponding check box or radio button.

¢ |[f the information to be entered is unclear, provide an example.

e If you include an input field in the form for an email address (to be used when responding to the
user), we recommend that, for verification purposes, you include a second input field in which the
user reenters the email address.

(2) Unification of the placement and tab index order of elements of an entry form

When entering data into a form, users with vision impairment or motion disabilities sometimes use the

Tab key to navigate among input fields. For this reason, in terms of usability, the placement of elements

in the form and their tab index order (the order in which the user moves from one input field to another

by using the Tab key) must be unified. To do this, when creating the form, use the tabindex attribute of
the form.

For example: <input type="text" name="name" tabindex="1">

<input type="text" name="phonenumber" tabindex="2">



I Position of an execution button

Place buttons that execute functions (such as the “Send” button) close to the last item of the form.
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